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BRAND TAGS

Play with data, exquisite,
enlightenment/insight,
Nnstantaneous, Amazing at scale,
Magically fast

SWEET SPOT: Heaven for your data / Built for Big Data



VISUAL MOTIFS

Orders by Age, Gender, Marital Status and Commute
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SWEET SPOT: Scatters, trellis, transition scatters, sparklines, simple line charts
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LOGOS - POSITIVE RECEPTION

QUALITY OF LIFI

Top 25 cities: map and rankings
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survey of top 25 liveable cities

around the world. Hare's how
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Can Make
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EmmEEEN... . Last12
months of the U.S. unemployment rate,

which rose to 9% in April. More data:
http://on.wsj.com/jkZPs9
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': ABOUT PORTFOLIO ~ CONTACT
(LN

DESIGNERS FOR GOOD

This poster design was inspired by the statement
"Success is adding value to yourself. Significance is
adding value to others." As a designer and teacher, |
encourage my students to be significant contributors
to the success of their peers. In doing this each day
they learn to be designers for the good of others as
well as themselves.

The type based infographic features a large S shape N
surrounded by questions that allow the viewer to ask
themselves how to first succeed as a designer and ‘ . .
then evaluate how to successfully contribute to other | nice feel all like
people or other designers in their community.

Want a copy for your wall? Email Courtney with
comments or for more information.

Notable Exhibitions // Exhibited at Omni Studio in
the 2013 "Design for Good" poster competition
hosted by AIGA Birmingham, Alabama.




T H E T w E I.v E ABOUT PROJECTS CONTACT

nice, could work
Product
visual...?... data analysis
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Read the Blog/ Say Hello/

APPS
SCHMAPPS.

There’s 286,366 already out there.
Make yours count. imagine w/ graphics

text heavy!? visuals centered
around product

Latest release: Nizo coming to the app store. View the site.

What makes a great app? The way we work Meet the makers
It's all about the experience. People Our creative approach involves Our team combine form and function
love apps that are fun and simple to rigorous design and usability testing to to create visually appealing, easy to
use. We make those apps. create superior apps for everyone. use apps people want to use.

hello@imagemechanics.com.au
Studio 11, 12 Brown Street
Newtown 2042, NSW, Sydney, Australia
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data flowing around person photo with one piece
of relevant data in front. AD is not selling charts
but meaning

Don’t be ambiguous
Goal ok to use voice in quote [to humanize/
[12] | sware rhis asA pastcans narrate],and use imagery to describe the
correlation between the data and the real world.

change the way you view hadoop cluster?

EVERY PLACE IS
CONNECTED.

Every post about a
place is connected to
every other post
about that place.

3K Note each place with the
*Star Mention®. an easy and
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Arcadia Data
Moodboard
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DATA VISUALIZATIONS RESEMBLING
REAL WORLD SOURCES
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QUOTE EXAMPLE: “It's not what you look at that matters, it's what you see.

—Henry David Thoreau”



Number of Patients

A Moodboard DATA VISUALIZATIONS RESEMBLING
REAL WORLD SOURCES

CASE: Climatologist / Health Study e.g. Intermountain Healthcare and ConvergeHEALTH

QUOTE EXAMPLE: “Visualizing real world research has brought unforeseen insights into the
impact of climate on the prevalence of respiratory diseases”



Arcadia Data

Moodboard DATA VISUALIZATIONS RESEMBLING
REAL WORLD SOURCES
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CASE: Meteorology
QUOTE EXAMPLE: “..."



A Moodboard DATA VISUALIZATIONS RESEMBLING
REAL WORLD SOURCES
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CASE: Medical research lab / Pharma

QUOTE EXAMPLE: “ Saving lives often depends on making sense of the immensity of clinical
trials data”
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PROPOSED COLOR PALETTE A

Bold Color

This palette is inspired by the
bold combination of neutrals and
vibrant, elemental colors seen in
primarily text-focused periodicals
like Monocle, The Atlantic, and
the New York Times.

Primary

Secondary / Accents

Foundation / Base

100% 75%



PROPOSED COLOR PALETTE B

Bold Color

This palette is inspired by the
bold combination of neutrals and

vibrant, elemental colors seen in L
primarily text-focused periodicals |
like Monocle, The Atlantic, and =

the New York Times.

Primary

100% 75%

Secondary / Accents

.
.

100%

Neutrals

100% 75%



PROPOSED COLOR PALETTE C

Measured Color -
This palette is focused on

creating a balanced and neutral

pairing of 50% and /5% gray

values and a triplet of more

vibrant colors, nearly equal in

tone but as different in value as
possible.

Primary

Secondary / Accents

--
. -

Neutrals

100% 75%




PROPOSED COLOR PALETTE D

Measured Color -
This palette is focused on

creating a balanced and neutral

pairing of 50% and /5% gray

values and a triplet of more

vibrant colors, nearly equal in

tone but as different in value as
possible.

Primary

Secondary / Accents

.

.
.

Neutrals

.




PROPOSED COLOR PALETTE
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OPTION revs based on type variations
colors, need long version, no
data if tagline exercise works
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Arcadia Data
Visual & Brand Identity Round 2




OPTION
A2
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Arcadia Dat :
Visual & Brand Ilgentit?/ Site Ma o




SITE MAP

W —

COMPANY

About / Culture
Team

Careers
Why Arcadia

PARTNERS

. Technology partners

Distribution & Instant
Partners

—

CONTACTS

. Contact Sales

Contact for Partners /
Media / Careers
Sign up for updates

PRODUCT FUNNEL

LANDING PAGE

|. Launch message
2. Brand narrative
3. Product Message

-—

NEWS & EVENTS

I. Press
2. Events
3. [media placements]

i

PRODUCT OVERVIEW

- description, screenshots,
- links to demo request and
Arcadia Instant Trials

P A

CUSTOMERS

I. Logos & Descriptions
2. Case studies

DEMO REQUEST

FREETRIAL /

FORM

ARCADIA INSTANT

|. Sign up [partner link]
2. Request Demo
3. Contact




Arcadia Dat :
Visual & Brand Ilgentit?/ Wireframes




‘ AD Logo PRODUCT

COMPANY

CONTACT

learn more

Brand Narrative

- visuals / copy

learn more (to Company)

Product Overview

- description, screenshots

Free Trial / Arcadia Instant

- description

learn more (to Free Trial)

PRODUCT COMPANY
‘ AD Logo .
Overview About
Free Trial News & Events
Support Team
Request Demo Investors
Social Icons Careers
Customers
Partners

Legal | Privacy

- "real world" data visualization w/Roku customer

learn more learn more

Sign up for Updates

email

sign up

Basic Contact Details

Link to Contact




Top Menu Navigation

‘ AD Logo

PRODUCT COMPANY CONTACT
AD Logo PRODUCT COMPANY CONTACT
Overview Free Trial Support Request Demo
AD Logo PRODUCT COMPANY CONTACT
News & Events Team Customers Partners
‘ AD Logo PRODUCT COMPANY CONTACT
‘ AD Logo PRODUCT COMPANY CONTACT
News & Events Team Customers Partners

. AD Logo X
PRODUCT COMPANY CONTACT
Overview About
Free Trial News & Events
Support Team
Request Demo Investors

Careers

Customers
Partners

Mobile Menu - Collapsed

Mobile Menu - Expanded

Menu - Collapsed

Menu - Expanded

Menu - Expanded

Floating /“Sticky” Menu - Collapsed

Floating /“Sticky” Menu - Extended



Modular Sections: Mobile

Label

Modular Sections: Desktop

Full width

Full width

extended to full screen width

1/2 + 1/2 extended

1/24+1/2

1/3+1/3+1/3

1/44+1/44+1/44+1/4




Phase 2 Collaterdl

ALL ROUNDS
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NIS 1S & Headline

A Very Important Sub-headline 1s Here
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A Very Important Sub-headline 1s Here
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NIS 1S § Heaalina

A Very Important Sub-headline 1s Here
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NS 1S § Heaalnea

A Very Important Sub-headline I1s Here
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NIS 1S & Headline

A Very Important Sub-headline 1s Here

» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est
» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est

» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est



NIS 1S § Heaalina

A Very Important Sub-headline 1s Here

+ Bullet 1 - Lorem ipsum dolor sit amet
+ Bullet 1 - Lorem ipsum dolor sit amet

+ Bullet 1 - Lorem ipsum dolor sit amet




NIS 1S & Headline

A Very Important Sub-headline 1s Here

» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est
» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est

» Bullet 1 - Lorem ipsum dolor sit amet puisque curarium est



NIS 1S & Headline

A Very Important Sub-headline 1s Here
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NIS 1S & Headline

A Very Important Sub-headline 1s Here
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NIS 1S § Heaalina

A Very Important Sub-headline 1s Here
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Sub-Headline Here

Al

Lorem ipsum dolor Lorem ipsum dolor Lorem ipsum dolor
sit amet puisque sit amet puisque sit amet puisque
curarium est curarium est curarium est



Arcadia Dot -
Business Cards Option
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ARCADIA
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Sushil Thomas
CO-FOUNDER & CEO

+1 650 555 1212
sushil@arcadiadata.com

arcadiadata.com

Arcadia Data
Delivers Unified
Visual Analytics & Bl
Inside Hadoop

arcadiadata.com




Arcadia Dot -
Business Cards Option 2
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ARCADIA

D A T A

Sushil Thomas
CO-FOUNDER & CEO

+1 650 555 1212
sushil@arcadiadata.com

arcadiadata.com

W

Arcadia Data
Delivers Unified
Visual Analytics & Bl
Inside Hadoop

arcadiadata.com
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]Q 999 Baker Way,
QEARCADIA

D A T A Suite 120
San Mateo, CA 94404

(415) 680 3535
arcadiadata.com

ARCADIA 999 Baker Way

D A T A Suite 120

San Mateo, CA 94404

(415) 680 3535
arcadiadata.com



" ettorhead Option 1




Q (415) 680 3535 999 Baker Way,
(b ARCADIA

D A T A arcadiadata.com San Mateo, CA 94404

(415) 680 3535 999 Baker Way,
ARCADIA

D A T A arcadiadata.com San Mateo, CA 94404
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4%, ARCADIA PRODUCT COMPANY FREE DOWNLOAD

Blog

Blog#1 Headline (TBD)

BY ARCADIA DATA | JUN 15

f

Blog#1 Headline (TBD)
BY ARC. A 1 15

=

1)

Blog#3 Headline (TBD)

\|JUN 15, 2

Blog Subheadline (TBD)

San Mateo, CA - Lorem ipsum dolor sit arr ei case alienum has. Ea

assentior neglegentur duo. Has ea munere vituperata. per modus
tempor audiam ad. te brute erant vituperatoribus usu. Te probo

maluls

t complectitur pri. His impedit apeirian ut, voluptua adipisc

elaboraret duo ei. lus nonume

CONS!

or id, mel at pertinax

omittantur, est suscipit definiebas an. Quc abitur dignissim ne.

Tantas mollis copiosae vis ad

ost: Blog Post Headline #2 Here

Comments (1

Post your comment

COMPANY SIGN UP FOR UPDATES
News & Events

Team

1234 Addres:
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Qv ARCADIA PRODUCT COMPANY FREE DOWNLOAD

D AT A

Blog#1 Headline (TBD)

BY ARCADIA DATA | JUN 15, 2015 Post Category

Recent | Popular | Related

SHARE
f Blog#1 Headline (TBD)
W BY ARCADIA DATA | JUN 15, 2015
X Blog Subheadline (TBD)
in

oQ

Blog#3 Headline (TBD)
BY ARCADIA DATA | JUN 15, 2015
Blog Subheadline (TBD)

Blog Subheadline (TBD)

San Mateo, CA - Lorem ipsum dolor sit amet, ei case alienum has. Ea
assentior neglegentur duo. Has ea munere vituperata, per modus
tempor audiam ad, te brute erant vituperatoribus usu. Te probo
maluisset complectitur pri. His impedit apeirian ut, voluptua adipisci
elaboraret duo ei. lus nonumes consectetuer id, mel at pertinax
omittantur, est suscipit definiebas an. Quo decore labitur dignissim ne.
Tantas mollis copiosae vis ad.

NaAavd DAacé: DA~ DAact LiAaaAdAblbinaAa #9 LiAars



SHARE

5 €

oQ

Blog#1 Headline (TBD)

BY ARCADIA DATA | JUN 15, 2015 Post Category

vy

Recent | Popular | Related

Blog#1 Headline (TBD)
BY ARCADIA DATA | JUN 15, 2015
Blog Subheadline (TBD)

Blog#3 Headline (TBD)
BY ARCADIA DATA | JUN 15, 2015
Blog Subheadline (TBD)

Blog Subheadline (TBD)

San Mateo, CA - Lorem ipsum dolor sit amet, ei case alienum has. Ea
assentior neglegentur duo. Has ea munere vituperata, per modus
tempor audiam ad, te brute erant vituperatoribus usu. Te probo
maluisset complectitur pri. His impedit apeirian ut, voluptua adipisci
elaboraret duo ei. lus nonumes consectetuer id, mel at pertinax
omittantur, est suscipit definiebas an. Quo decore labitur dignissim ne.
Tantas mollis copiosae vis ad.

Next Post: Blog Post Headline #2 Here

Comments (1)

Commenter Name

His impedit apeirian ut, voluptua adipisci elaboraret duo ei. lus

T I L TN eI T T PO W) DTNE: o P8 (SR O JUTRY) e L] 1\ DYNEOPIRUINPIREY: o | (| YARTTEY] (v R T I PO, ( (s, | &
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Blog Subheadline (TBD)

Blog#3 Headline (TBD)
BY ARCADIA DATA | JUN 15, 2015
Blog Subheadline (TBD)

Blog Subheadline (TBD)

San Mateo, CA - Lorem ipsum dolor sit amet, ei case alienum has. Ea
assentior neglegentur duo. Has ea munere vituperata, per modus
tempor audiam ad, te brute erant vituperatoribus usu. Te probo
maluisset complectitur pri. His impedit apeirian ut, voluptua adipisci
elaboraret duo ei. lus nonumes consectetuer id, mel at pertinax
omittantur, est suscipit definiebas an. Quo decore labitur dignissim ne.
Tantas mollis copiosae vis ad.

Next Post: Blog Post Headline #2 Here

Comments (1)

Commenter Name
His impedit apeirian ut, voluptua adipisci elaboraret duo ei. lus

nonumes consectetuer id, mel at pertinax omittantur, est suscipit

Post your comment




Next Post: Blog Post Headline #2 Here

Comments (1)

Post your comment

PRODUCT COMPANY SIGN UP FOR UPDATES
Overview News & Events
Support Team
Request Demo Customers
Partners

1234 Address St.
Contact

San Mateo, CA, 94155









